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W H A T  O U R  C L I E N T S  S A Y !

Staff was very responsive and fast with 
edits and suggestions and creativity. 
I believe they made my proposal look 
at a whole new level and I feel I have an 
excellent change of being awarded.

Melinda Hamsher
VES

The team was very professional through 
the entire process and we received an 
amazing project at the end. Their work 
was just incredible! We will use Hudson 
Outsourcing again!

Lea Harvey 
CEO, Almr Staffing

Due to the confidentiality status of some projects we can’t always include examples 
in our portfolio but see below for what these clients have to say.  

We’ve had the pleasure of working with the Hudson team 
on multiple proposals, and their contributions have been 
invaluable to xFact, Inc. Their services are not only well-
priced but also delivered with impressive speed and 
responsiveness. The quality of their work is consistently 
outstanding, and we’re always confident knowing we 
have their support.

A special note to Ajay’s design expertise, which has 
elevated our proposals with creative and impactful 
visuals. We are truly grateful to have Hudson Outsourcing 
as a partner in our success.

Vijay Rajagopalan
Principal, xFact, Inc.

The full team was very thorough, 
professional, and personable in the 
development of a very intensive bid 
package. We sincerely appreciate the 
partnership with Jill and her team, and 
would highly recommend their services.

Rick Sweeney
Amwaste

I highly recommend this company! 
They assisted us with a bid and were 
incredibly easy to work with. Their fast 
turnaround and professionalism made 
the process smooth and efficient.

Abraham Ruiz 
G.S. California Towing Service

Beniwise contracted Hudson to develop 
a new company profile and its came 
out perfectly in meeting expectations. 
They assisted us throughout the 
process, understanding our needs 
and expectations and providing us with 
what we requested for.

Isaac Aikins
Beniwise

Had a positive experience working with the team at 
Hudson.  The writers we worked with took the time 
to understand our strengths as a bidder and the 
specification of the tendering body and produced some 
great content.  No hesitation to recommend them or work 
with them in the future.

Omar Mahmood
River Garden Care

Ajay from the Hudson Outsourcing team did an amazing 
job with the professional formatting of our bid response. 
Ajay quickly addressed all feedback and comments from 
the team, and worked hard to meet our aggressive 
timeline. The overall product looked amazing, and we 
are very pleased with both the quality, attention to detail, 
and collaboration from Ajay!

Tricia O’Neill
Slalom

It was very easy to work with your team 
and collaborate to provide the best RFP 
response. The design was outstanding 
as well. It was the best design out of the 
other bids by far. Great work!

Tyler Borzileri
Medride

From the initial contact through the 
end of the project, my design team 
was always responsive when I had 
a question.They met the timeline 
and objective of what I wanted 
accomplished.

Stephen Wingard
Avalon Regal Theatre

You are rockstars, this looks amazing! 
Irene Catsibris Clary

Catclar
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Company Name

askabidwriter.com United States 
of America & 
United Kingdom

Technology askabidwriter.com

Logo Location Sector Website

Services Delivered | UX Design | Web Development  | Brand Management  | Brochure Design | Marketing Materials | Video Production

Let’s Play

https://www.safeguardbusinesssupport.com/
https://youtu.be/qEIUGykQCPs


6

Company Name

askabidwriter.com United States 
of America & 
United Kingdom

Technology askabidwriter.com

Logo Location Sector Website

Services Delivered | UX Design | Web Development  | Brand Management  | Brochure Design | Marketing Materials | Video Production

https://www.safeguardbusinesssupport.com/
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Company Name

askabidwriter.com United States 
of America & 
United Kingdom

Technology askabidwriter.com

Logo Location Sector Website

Services Delivered | UX Design | Web Development  | Brand Management  | Brochure Design | Marketing Materials | Video Production 

https://www.safeguardbusinesssupport.com/
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Company Name

International
Procurement & 
Bidding

United States 
of America & 
United Kingdom

Technology www.joinipb.com

Logo Location Sector Website

Services Delivered | UX Design | Web Development  | Brand Management | Marketing Materials | Pitch Deck | Graphics

Let’s Play

https://youtu.be/rpHJjW5MVI8
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Services Delivered | UX Design | Web Development  | Brand Management | Marketing Materials | Pitch Deck | Graphics | Video Production

Company Name

International
Procurement & 
Bidding

United States 
of America & 
United Kingdom

Technology www.joinipb.com

Logo Location Sector Website
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Company Name

Alpha United Kingdom
& United States 
of America

Technology www.hudson-alpha.com

Logo Location Sector Website

Services Delivered | UX Design | Web Development | Brand Management | Marketing Materials | Website Design &  Development Managment | Video Production   

J
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Company Name

Procure Smart United Kingdom Technology

Logo Location Sector

Services Delivered | Branding  | UX Design  | Marketing Materials  
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Company Name

Navigate United Kingdom Technology www.hudsonnavigate.com

Logo Location Sector Website

Services Delivered | UX Design | Web Development | Brand Management
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Company Name

Safeguard 
Business 
Growth

United Kingdom Healthcare www.safeguardbusinesssupport.com

Logo Location Sector Website

Services Delivered | Branding | UX Design | Web Development | Marketing Materials | Training Documents

https://www.safeguardbusinesssupport.com/
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Company Name

Do you care? 
Podcast from 
Safeguard 
Business Growth 

United Kingdom Healthcare

Logo Location Sector

Services Delivered | Branding | Cover Art Design 
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Company Name

The Global Bid 
Guru

United Kingdom Consultancy

Logo Location Sector

Services Delivered | Branding 
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Company Name

Hudson 
Outsourcing

United Kingdom
& United States 
of America

Consultancy www.hudsonoutsourcing.com

Logo Location Sector Website

Services Delivered | Brand Management | Bid Design  | Marketing Materials | Brochure Design  | Video Production | Pitch Desks | Website Design &  Development Managment  

1

BID DESIGN
TEMPLATE
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1

Hudson Outsourcing – A Global Family of Innovators.

We’re on a mission to increase the survival rates of businesses 
around the world. As part of our global family, we want to help your 
business grow and succeed for tomorrow. 

Hudson Outsourcing was founded by Jill and John Hudson. Hudson 
was built from the ground up — starting out as a small tendering 
business in the North East of England, we now have clients in over 
40 countries across the globe. Between our UK and US head offices, 
our team and clients are a global family. 

We’ve secured billions across the globe for our clients. From small 
businesses to large organizations, our outsourcing solutions can 
help with every aspect of your business’ development. Our six 
divisions are designed to grow your business far and wide.

We work to structured processes, encourage learning and 
development at all levels and adopt a Customer First approach. 
We care about creating long term, sustainable businesses and 
protecting careers.

We want to help you simplify your tendering processes:

 O With Hudson Discover, we can help you find tenders that work 
for your business from our 11 sector-specific portals that can 
be used by buyers and suppliers to find the latest tendering 
opportunities.

 O We don’t use CPV codes, we track all tenders manually. This 
means there is no risk of missing opportunities due to misused 
codes. Since our portals are sector-specific, you can easily 

About Hudson Outsourcing Ltd. 
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At Hudson Outsourcing, we collectively hold over 60 years of bidding 
experience and proudly support over 2,000 businesses across the globe, in 
over 40 countries. Throughout our experience, we have secured over £3billion 
for our clients in direct contract wins. 

Our Team Experience

Jill Hudson
As Founder and Global CEO, Jill is responsible for product innovation and driving the business forward 
for our customers. She also manages and implements our growth strategy, for our customers here 
in the UK and abroad. Jill focuses on service delivery for our Grow, Procure and Employ divisions and 
is our Brand Ambassador.

Jill is also a member of the IOD, Chartered Institute of Marketing, Chartered Management Institute, 
and Institute of Sales Management. 

Key Skills: 

 O Digital and product innovation 

 O Quality management 

 O Team Leadership 

 O Sales management 

Our Experience
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Procurement Methodology

Initial meetings with key stakeholders to scope 
contract requirements. The aim of these 
sessions will be to garner a full understanding 
of requirements, to collaboratively agree 
the procurement project strategy, and to 
understand key drivers and opportunities for 
value within the contract areas. You will also 
prepare the overall project plan, to include 
overview of the tender strategy and project 
programme.

Full drafting of tender assessment template 
/ pack for assessment panel. To include an 
introductory/instructions document and 
user-friendly scoring templates for qualitative 
assessment. The next stage is contract notice 
drafting for the tender requirements via the 
nominated e-tendering platform.

Full drafting of tender pack. To include for 
separate or integrated SQs as necessary, 
specification documentation / drafting support / 
advice, ITT documents, cost and quality response 
templates, Form of Tender documentation, and 
contract documentation. The output of this 
task will ensure comprehensive tender packs 
are produced that can be issued to the market. 
To include any revisions and edits as required.

Pre-tender market engagement with incumbent 
and/or identified potential providers in addition 
to high-level sourcing as required. Then, 
the publication of tenders via the nominated 
e-tendering platform commences, including the 
publication of contract notices in line with PCR 
2015 requirements.

Support assessment panel as required 
in qualitative assessment and host and 
manage quality score moderation meetings. 
Management of post tender correspondence 
occurs, including any tender clarification 
requirements.

Management of tender correspondence occurs, 
including liaison with key stakeholders as 
required and the management of tender query 
log. 

Prepare the final tender report and 
recommendations for sign-off. Then, manage 
the appointment process including award 
in principle, standstill period (as required) 
and all unsuccessful feedback letters, 
including where necessary, debriefs with 
unsuccessful parties.

Facilitate the submission of tenders via the 
nominated e-tendering platform, prepare 
a tender opening report and issue tender 
documentation to key stakeholders ready for 
qualitative assessment.

The SQ review of successful bidders occurs. 
You will also draft and prepare contract 
documentation/review vendor terms as 
necessary.

Complete an assessment of submitted SQs, 
highlighting any areas of concern to be revisited 
following appointment in principle. Also, you 
will complete a cost assessment in line with ITT 
methodology.

Step 1: 

Step 3: 

Step 2: 

Step 4: Step 8: 

Step 5: 
Step 9: 

Step 6: 
Step 10: 

Step 7: 
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Timeline of Our Process

The first stage occurs with our 
sales team, who will invoice the 
client & send over our T&Cs. 
The client will then process the 
invoice and the sales team will 
issue the opportunity handover 
email. Our Global Head of Bid 
Management will assign a bid 
writing team who will be working 
together on the specified bid. 
Then, the Bid Project Manager 
(PM) will issue a resource 
assignment email to the client.

The second stage occurs 
with the Bid PM where 
comprehensive bid project and 
writing plans are developed. A 
kick off call (within 24hrs) will 
then occur between the client 
and the bid writing team. We 
will then request that the client 
provides technical input and 
solution where needed to aid 
in the writing process. The bid 
writing team will produce initial 
draft responses in Word, calling 
out where more evidence may 
be required. The bid writing 
team will proofread their own 
work, which will then be quality 
checked by the Bid PM.

The third stage occurs with the 
client, where they conduct an 
initial review and can provide 
feedback on the work received. 
After feedback is received, the 
Bid PM will proceed with the 
second round of bid editing. The 
client will then conduct a final 
review of the bid in Word. After 
this, the Bid PM will conduct a 
final proofread and handover 
the content to Vocal, our in-
house design agency.

The fourth stage occurs with 
our in-house designer who 
will produce the first draft of 
the bid design. The designed 
draft (PDF) will then be sent to 
the client for the first-round 
review. The bid writing and 
Vocal team will collaborate on 
final edits to be completed. 
Once the final edits are made, 
the Bid PM will conduct a final 
bid review. After this, the Bid 
PM will conduct a final review 
of the bid’s compliance and 
hand over the bid to the client. 
If the client is submitting the bid 
themselves, they will complete 
the submission process. If not, 
we will submit the bid on the 
client’s behalf.

STEP STEP STEP STEP

1 2 3 4
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Company Name

Tender Starter United Kingdom Education www.tendervle.co.uk/starter

Logo Location Sector Website

Services Delivered | Brand Management | Marketing Design | Training Materials | Video Production | Website Design &  Development Managment   

https://www.safeguardbusinesssupport.com/
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Company Name

Grad Comm United States 
of America

Education

Logo Location Sector

Services Delivered | Bid Design

GradComm 
Response to RFP 2223-0186 for Marketing 
and Advertisement Services February 24, 2023

2
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Cover Letter

Graduate Communications (dba ‘GradComm’)
2888 Loker Avenue E., Suite 166A
Carlsbad, CA 92056
Phone: (760) 310-8724
Email: Cheryl@gradcomm.com   

Federal Employer Identification Number: 90-1673027
Corporate Identification Number: C4616754

To the Southwestern Community College District:

Graduate Communications, dba ‘GradComm,’ is pleased to offer our marketing and 
advertisement services to the Southwestern Community College District (SCCD). Please 
find attached to this cover letter all forms, certificates, and compliance requirements. We 
acknowledge that all documents submitted pursuant to RFP No. 2223-0186 will become a 
matter of public record.

GradComm is a full-service boutique marketing agency committed to providing exceptional 
Return On Investment (ROI) to our clients and their students. We are a progressive and effective 
higher education marketing agency whose mission is to grow the number of students who 
enroll and succeed in college. We will be partnering with our subcontractor, LocaliQ, to ensure 
that we can provide all the services requested in the RFP.  

At GradComm, we understand that every client is unique and has different needs. That’s why 
we offer customized marketing solutions that are tailored to the specific goals and objectives 
of each client. We take a data-driven approach to our marketing strategies, using the latest 
tools and techniques to track and analyze campaign performance and make data-informed 
decisions that optimize ROI.

Our team of experienced marketing professionals has a deep understanding of the higher 
education landscape and knows how to connect with potential students at every stage of 
their journey. We utilize a multi-channel approach that includes digital marketing, social 
media advertising, email marketing, content marketing, and more to create and implement 
a comprehensive and effective marketing plan.
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1.3. Provide references, including name, 
address and telephone number of a contact 
person for each project identified and 
described above. Indicate commencement 
dates, duration and type of operation (Use 
Proposal Form G).

References have been provided in Proposal 
Form G 

1.4. Provide a list of all Public School District 
or Community College District clients in the 
State of California.

Below is a list of GradComm’s community 
college clients in the State of California.

1. Allan Hancock College

2. Austin Community College

3. Cerritos College

4. Cerro Coso Community College

5. Citrus College

6. Compton College

7. Contra Costa College District (Contra Costa 
College, Diablo Valley College, and Los 
Medanos College) 

8. Cuyamaca College

9. The California Virtual Campus-Online 
Education Initiate (CVC-OEI)

10. Cypress College

11. El Camino College

12. Fullerton College

13. Glendale Community College

14. Golden West College

15. Grossmont College

16. Lompoc Adult School and Career Center

17. Long Beach City College

18. MiraCosta College

19. Mt. San Jacinto College

20. North Orange Continuing Education 
(NOCE)

21. Orange Coast College

22. Orange County Regional Consortium 
(OCRC)

23. Porterville College

24. Saddleback College

25. Santa Ana College Foundation

26. Southwest Riverside Adult Education 
Regional Consortium (Banning Unified 
School District, Hemet Unified School 
District, Lake Elsinore Unified School 
District, MSJC)

27. Southwestern College

28. Tri-City Adult Regional Consortium: 
Compton Adult School, Paramount Adult 
School, Lynwood Community Adult School 
and Compton College

9

2. Project Manager and Key Technical Personnel
2.1. Clearly identify the professional staff person(s) who would be assigned as your Project 
Manager and key technical personnel and provide resumes. The proposal should indicate 
the abilities, qualifications, licenses, certifications and experience of these individuals 
(Use Proposal Form C).

Jamie McNinch will manage the project in her role as GradComm’s Client Services Director, 
and she will serve as the college’s main contact person for this project. She will be assisted in 
her project management efforts by Heather Wentzel, our Client Services Manager. 

Details about other key technical personnel who will be involved in this project can be found 
in the organizational chart included below, Proposal Form C and the resumes.

Client Services Director
Jamie

All About clients
Creative Director

Michael

All About creative

Video + Photography
Jake

All About visuals

Translator
Gustavo

All About language
Art Director
Chrischiff

All About imagination

Client Services Manager
Heather

All About clients
Copywriters
Monique

All About writing

Chief Executive Officer
Cheryl

All Aboutleadership

Chris
Chief Operating Officer

All About operations

Media Buying
Amy

All About media

Organizational 
chart 
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April 2023 - March 2024
Apr 
23

May 
23

Jun 
23

Jul 
23

Aug 
23

Sep 
23

Oct 
23

Nov 
23

Dec 
23

Jan 
24

Feb 
24

Mar 
24

PPC            

Social Media            

Custom Display            

Streaming Radio   

Traditional Media   

Applied Not Enrolled  

3.2. What is your strategy for managing 
Marketing and Advertising Services for the 
District? 

We have a strategy in place that involves an in-
depth planning stage during which we listen 
to the college’s requirements and requests. 
We will review all marketing materials and 
can conduct research, including surveys, focus 
groups, interviews, and meetings, to gain a 
better understanding of the target audience, 
so we can create a strategy and develop a 
creative direction that best meets the goals 
of the college. 

Depending on the goals identified by the 
college, GradComm can also help build a 
suitable base of enrollment. We have helped 
colleges with enrollment management, 
and we recently helped MiraCosta College 
with enrollment by mapping out the entire 
student journey and assisting with messages 
for integration into the college’s new CRM. We 
can also help build up enrollment by creating 
an applied-not-registered campaign which 

works to boost enrollment by persuading 
undecided applicants to register. We help 
colleges track down stop-out students and 
identify those who need help re-enrolling. 
We recently performed an applied-not-
registered program for Glendale Community 
College which included a survey, landing page 
creation, direct marketing, and a 6-week paid 
media campaign of social media, digital 
display, and a postcard mailing. At the end 
of the campaign, we sent approximately 
6,000 individuals to the Glendale Community 
College landing page and gave the college 
several hundred student names to connect 
with directly.

As we begin providing marketing and 
advertising services, we will ensure that 
Southwestern College is kept fully aware of 
every step we take. We will provide weekly 
campaign updates on high-level performance 
for each campaign in a written report. In 
addition, the college will have access to a real-
time dashboard, and we will provide monthly 
custom reports. 

Effective Media Mix
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adult students into high-paying, in-demand 
careers. GradComm led this effort which led 
to increased enrollment in four of Mission 
College’s beginner mechatronics classes. 
GradComm has also overseen a $600,000 
annual marketing budget for Orange County's 
Strong Workforce program. 

We are also able to provide our clients with the 
personal attention they deserve while allowing 
them to benefit from the creative power of 
our extensive cross-cultural partnerships. One 
such partnership is with our subcontractor, 
LocaliQ, whom we will engage to purchase 
and manage digital media for the college. 
LocaliQ is a digital marketing services agency 
with deep roots in the local community that 
boasts national reach. LocaliQ’s innovative 
platform has been used to build out digital 
campaigns  Our partnership with LocaliQ 
gives us direct access to publisher platforms 
and saves our clients approximately 25% off 
retail pricing. 

4.2. How do you see yourself being a good 
fit for SCCD? 

GradComm has experience successfully 
working with Southwestern College, and we 
believe this experience makes us a good fit 
to take on this project. As part of our previous 
experience with the college, we worked on a 
secret shopper project that led to institutional 
changes to better support students. As part 
of this service, our researchers attempted 
to acquire information from the college’s 

website, Google searches and social media, 
various departmental forms, emails, and 
phone calls. Our research endeavors allowed 
us to gain insight into the experience of 
becoming a student at Southwestern 
College and gave us insight into the college 
itself. We are also currently working with the 
college to create a sub-brand for Continuing 
Education, including a redesigned webpage 
and class schedule. These projects set us up 
for success in working on the credit side of 
the house as we understand your enrollment 
processes, service offerings, and comparative 
advantages. 

Moreover, GradComm is local to Southwestern 
College, and we have close ties to the area. 
GradComm’s offices are located in North San 
Diego County, which means that our staff can 
travel to the Southwestern College campus 
for photography/videography and in-person 
meetings. We have connections to local media 
outlets and vendors. Our CEO, Cheryl Broom, 
has served on the San Diego/Imperial County 
Community College Association (SDICCCA) 
and is able to support regional and local 
initiatives with that organization.

Additionally, through LocaliQ, we will have 
access to strategic premiere partnerships 
with Facebook, Instagram, Snapchat, and 
TikTok, which gives us direct access to 
these social media platforms.
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5. Implementation Summary
5.1. Provide a high-level description of the 
implementation process including primary 
steps or phases, approximate timelines, 
Firm resources and required District 
resources necessary to launch the scope 
as defined in this RFP. 

Our implementation process happens in four 
(4) stages: campaign planning, campaign 
creation, campaign launch, and campaign 
optimization. 

1. Campaign Planning During campaign 
planning, we identify strategies that best 
meet the goals of the college. The project 
will kick off with a marketing retreat and 
listening session, during which we will 
review historic enrollment data, enrollment 
management plans, and other relevant 
materials. We will audit and evaluate 
current marketing materials to assess 
their strengths, and how we could improve 
them through our marketing plan. We 
can conduct research, including surveys, 
focus groups, interviews, and meetings, to 
gain a better understanding of the target 
audience, and how to appeal to them. We 
will create an exact project timeline as part 
of the campaign planning process.

2. Campaign Creation Following the 
campaign planning stage, we create 
personas to guide messaging and 
media buying decisions and construct a 
media buying plan by audience, tactic, 
and budget. At the campaign creation 
stage, we can assist the college in 
bringing the campaign to life by creating 
advertisements, videos, and landing pages. 

3. Campaign Launch When your campaign is 
ready to launch, we will build out your digital 
campaigns across multiple publishers 
and set up unique audiences and tactics 
to reach your targeted students. At this 

stage, we will also purchase traditional 
media such as billboards, postcards, ads 
in ethnic and/or local publications, or radio 
advertisements. Moreover, we will launch 
tracking and analytics to measure success 
across all campaigns by looking at industry 
benchmarks and monitoring campaigns 
to meet these standards.

4. Campaign Optimization During stage 
4, we will provide weekly campaign 
updates on high-level performance for 
each campaign via email. In addition, 
the college will have access to a real-time 
dashboard, and we will provide monthly 
custom reports with more granular data. 
These reports will measure your campaign 
against industry benchmark results and 
include performance reviews. This will allow 
us to calculate the efficiency and quality 
of the marketing campaigns and make 
any adjustments where improvement 
is required. Where it is found we are not 
meeting KPI targets, we will remedy 
this using the DMAIC (Design, Measure, 
Analyze, Improve, Control) method to 
adjust the marketing plan as necessary. 
This will allow us to facilitate continuous 
improvement throughout the project 
and ensure that our marketing plan is 
delivering desired outcomes.

thank you!

Cheryl

www.GradComm.com

Email: cheryl@gradcomm.com
Mobile: 760-310-8724
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Company Name

Just Cos
Catering

United Kingdom Hospitality www.justcoscatering.co.uk

Logo Location Sector Website

Services Delivered | Business Plan Design

1 2

About Just Cos

Founded in 2011, and jointly owned by Vicky Madelyn and Priscilla Adjei, Just ’Cos® 
Catering is a two time Award winning London catering company which creates modern 
wholesome foods which are not only pleasing to the eye, but are guaranteed to take 
your tastebuds on a journey.

Based in North London, we believe we are in an ideal location that enables us to provide 
bespoke catering services for all occasions from corporate parties and canapés to 
buffet lunches and dinners within London and surrounding areas.
We have developed skills which we believe are key to delivering exceptional and 
bespoke services to our clients.

Our values are important to us and we strongly believe in developing long-term 
relationships with our clients, venues and suppliers.

We have a friendly vibrant team who are always at hand to help deliver a service 
pleasing to our clients. We are constantly striving for excellence and continue to 
maintain an environment with high standards achieved by quality management 
and control.

Our client base range from large organisations to colleges and individuals and 
continue to expand without limitations as we believe in catering for everyone.

Your event and need is our priority and therefore we aim to handle all your catering 
requirements from conception to delivery. Simply relax and allow us to take the stress 
away from managing your catering needs.

We have maintained a Food Hygiene Rating of 5 – Very Good for a seventh year 
running!

3

Our Team

Founded in 2011, and jointly owned by Vicky Madelyn and 
Priscilla Adjei, Just ’Cos® Catering is a two time Award 
winning London catering company which creates modern 
wholesome foods which are not only pleasing to the eye, 
but are guaranteed to take your tastebuds on a journey.

Vicky Madelyn
Director

Priscilla Adiei
Director
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Testimonials

12

Staffing
Our team are dedicated to making our clients catering unique and exceptional, by working in partnership to provide meals 
that are freshly prepared, delicious in flavour, and punctually delivered.

To bolster this, we have built a team who think alike and have the same/outstanding work ethic, all of whom understand the 
importance of building solid client relationships.

We truly care about our team/contractors; this is shown with our staff retention statistics of 100% over the last three-years. We 
understand that work is one part of our team’s lives, and although we want our employees/contractors to be as passionate 
about the business as we are, we understand that to be a dedicated/motivated employee, rest/recuperation and family 
time is critical.
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Marketing

The goal for this marketing plan is to:

1. Increase customer loyalty and overall sales by 25% within the 
next 12 months.

2. Target Audience: The target audience for our catering company 
is for those who are looking for high quality, affordable catering 
services at the LondonEnergy Edmonton site. Our primary 
target audience for this contract are current employees and 
contractors.

3. Positioning: We will position ourselves as a premium bistro that 
offers high quality, affordable services. The company will set itself 
apart by offering customers personalised menus, competitive 
prices, and attentive customer service.

4. Pricing Strategy: The Bistro will focus on providing competitive 
prices while still maintaining quality. We will provide a variety of 
packages and pricing options that fit the needs of the customers.

5. Promotion: We will focus on utilising a variety of marketing 
tools. The company will also offer promotional discounts and 
incentives to encourage repeat business from employees and 
contractors on the LondonEnergy Edmonton site.
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Company Name

Beniwise Ghana Mining

Logo Location Sector

Services Delivered | Brochure Design

Beniwise contracted Hudson to develop a new company profile 
and its came out perfectly in meeting expectations. They assisted 
us throughout the process , understanding our needs and 
expectations and providing us with what we requested for.

Issac Aitkins
Beniwise



B U S I N E S S  T O 
C O N S U M E R
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Company Name

Glitz 4UT United Kingdom Construction Currently Under Construction

Logo Location Sector Website

Services Delivered | Branding | Stationary Suite | UX Design | Web Development

In a million years I will still work with hudson 
Outsourcing Ltd. The team are great and 
very spot on.

Akya Owusu
Managing Director, Glitz 4UT
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Company Name

Turkeys United Kingdom
& United States 
of America

Technology

Logo Location Sector

Services Delivered | Brand Management | Pitch Deck
Due to client confidentiality we are unable to display the content included in the design.
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Company Name

Saucy Meal 
Queens

United Kingdom
& United States 
of America

Food & Beverage

Logo Location Sector

Services Delivered | Brand Management | UX Design 

Recipes Seasons Cuisines Reviews Tips Contact Subscribe

Search

Unlock the Royal Flavor
Saucy Meal Queen — Where Every Sauce is Fit for a Feast!

Spring
Get Saucy This Spring: Fresh Flavors in 

Full Bloom!

Summer
Turn Up the Heat: Sizzle into Summer 

with Bold, Saucy Flavors!

Autumn
Get Saucy This Autumn: Dive into Rich 

Flavors and Comforting Fall Feasts!

Winter
Warm Up Your Winter: Indulge in Saucy 

Delights and Cozy Comfort Foods!

“What’s cooking in the saucy pantry?”

Subscribe Advertise with us

Terms Privacy

“Saucy Seasons: Where every flavor tells a story.”

Italian

Get a Taste of Italy: Where Every Bite is Bold, Saucy, and 
Irresistible!

British

Get Stuck In: Classic British Fare with a Saucy Twist!

American

Dig In: Bold American Flavors with a Saucy Kick! Spice Up

Subscribe
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Company Name

Hudson 
Publishing 
Company

United Kingdom
& United States 
of America

Publishing

Logo Location Sector

Services Delivered | Brand Management | UX Design | Web Development | Pitch Deck | Marketing Materials
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Company Name

Santa Academy United Kingdom
& United States 
of America

Childrens www.thesantaacademy.com

Logo Location Sector Website

Services Delivered | Branding | Illustration | Marketing Materials | Training Documents | Pitch Desks | Mobile App Development Managment 
| Website Design &  Development Managment | Video content & Animation | Marketing Strategy

FELLOW RECRUIT

ED
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Company Name

Santa Academy United Kingdom
& United States 
of America

Childrens www.thesantaacademy.com

Logo Location Sector Website

Services Delivered | Branding | Illustration | Marketing Materials | Training Documents | Pitch Desks | Mobile App Development Managment 
| Website Design &  Development Managment | Video Production & Animation | Marketing Strategy

Let’s Play

https://youtu.be/RyiGL86tdhc
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Company Name

Lacus Herald
Part of Santa 
Academy

United Kingdom
& United States 
of America

Childrens www.thesantaacademy.com/lacusherald

Logo Location Sector Website

Christmas Christmas read all about it!

Services Delivered | Branding | Illustration | Marketing Materials | Pitch Desks | Website Design &  Development Managment | Video content & Animation | Marketing Strategy

Let’s Play

https://www.dropbox.com/s/muayrtsxm7cx6lf/Prophet.mp3?dl=0
https://www.dropbox.com/s/gs70ozeopwfya6p/Ivy%20Icecream.mp3?dl=0


29

Company Name

Lacus Herald
Part of Santa 
Academy

United Kingdom
& United States 
of America

Childrens www.thesantaacademy.com/lacusherald

Logo Location Sector Website

Christmas Christmas read all about it!

Services Delivered | Branding | Illustration | Marketing Materials | Pitch Desks | Website Design &  Development Managment | Video content & Animation | Marketing Strategy

Let’s Play

https://www.dropbox.com/s/gs70ozeopwfya6p/Ivy%20Icecream.mp3?dl=0
https://www.dropbox.com/s/gs70ozeopwfya6p/Ivy%20Icecream.mp3?dl=0
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Company Name

Princess
University

United Kingdom
& United States 
of America

Childrens

Logo Location Sector

Services Delivered | Brand Management | Illustration
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Company Name

The Royal
Observer

United Kingdom
& United States 
of America

Childrens

Logo Location Sector

Services Delivered | Branding | Illustration
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Contact us
Get in contact to see how we can
make a big difference to your business. 

02030512217
hello@hudsonoutsourcing.com


