


Welcome to Vocal

Allow us to introduce ourselves! We
are Vocal. A small creative agency
with big ideas.

As part of the award-winning
Hudson Outsourcing, we're ready
to help our clients stand up and

be heard in their marketplace!
Whether you’'re a small, micro
business or a large organization,
we’ll make sure your voice is heard.



Why choose Vocal?

At Vocal, we have

45 years of creative
sector experience, so
we understand the
importance of good
copy. Afterall, it is
one of the primary
ways your brand
communicates with
your audience.

Our Copywriters have excellent
writing and communication skills,
with keen eyes for all the smallest
details. We will express your brand’s
tone of voice and core values whilst
engaging with and captivating your
audience.

We're a loud bunch, so we know
how to get our clients heard. We will
establish the goals of the project
and how you want the content

to be used. If it’s digital, we can
incorporate SEO methods to increase
visibility online.



Meet your Vocal team

Jill Hudson - Project Director

John Hudson - Marketing Director




Experience

Santa Academy was created
to encourage children to fall
in love with reading. Santa
Academy has become a
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Experience

As part of the Santa Academy world,
the Lacus Herald had to be treated
with a similar approach. We aimed to
create copy that was Christmassy and
fun-filled to captivate that magical
festive feeling and get readers
excited to learn more. We know how
much education was affected by

the pandemic, so it was even more
important to get these details right.
On top of that, it became a great way
for families to spend time together
and get into the Christmas spirit.

The daily online newspaper features
hilarious and engaging stories for
kids to get lost in. It is also a great
opportunity for families to read
together and can be an educational
resource. This is even more important
due to the impact the pandemic has
had on education. We reviewed all the
web content to ensure its suitability
for young readers and those just
starting out in the world of reading.
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Experience

HUDSON

Our parent company,
Hudson Outsourcing,
underwent a makeover in
2021. The Vocal Team were
there to ensure the quality
of all copy across the new ; .
website. OUR GLOBAL FAMILY

. “IS EXPANDING:, .= 3
With a new look, we also Yo Hleeis S
wanted a fresh feel, so our '
Marketing Team worked
together to freshen up our
website copy to ensure the
tone matches the brand
guidelines and the new
visual style.

How can we help you?

I want to promote my business




Experience

Through SEO-friendly blogs S U C C E E D

and tactics, we increased
website visibility by 30%
for our Hudson Succeed
Division, making them the
most visible bid writing
firm in the UK and the US!

Now, 70% of their site traffic S L
comes from organic search.

FROMHUDSONOUTSOURCING
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We have also produced
content for their clients
within various sectors such
as facilities management,
healthcare, catering and
hospitality, and a water NEVER MISS
company. The latter
managed to secure a multi-
billion-pound contract after
our extensive language
review.

How to Win Healthcare Tenders

Last updated: Jan 12, 2022 @ 12:41 pm

“Win healthcare tenders - a phrase that doesn't quite jar correctly isn't t? It might seem odd, g
strange, that the provision of a service that requires such skil, specific training, and at times, intimacy, is put out
for competition on the open market. However, more and more in the procurement industry we are seeing contract
opportunities for the provision of health and social care, assisted living, health support work and such like, going
outtotender.

Often, a care provider cannot simply apply to a local authority for work. Rather, it is up to them to win healthcare.
tenders putting together the most efficiently costed and best
proposal they can.

Tendering Submissions in the Healthcare Sector

Health and social care tenders are on the rise in the UK as private care for elderly people or other vulnerable
groups being the hands of p panies. Indeed, the total value of contracts
awarded in the sector to private suppliers increased 5% from 2017 tolast year. The volume of contracts over

doubledin the same period from around 5,300 to over 12.000.

2018 for example, fte of to suppliers of allsizes of
more than £8 billion in value. Whilst it s true that the lion's share of this money was divided amongst a handful of
large suppliers who together won three contracts worth over £12
billion, there was still aimost a full £7 billion awarded to SMEs.

Sowhat does this tell us?

With a slight increase in total value but almost a 100% increase in the number of contracts being awarded the
inthe sector works. in the form of a greater number of smaller

contracts, typically handled by local authorities. Hence, this provides small, even start-up health and social
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Experience

The Hudson Publishing
Company aim to bring
books, games, apps, and
online media to children and
young adults around the
globe.

When we produced

the Hudson Publishing
Company website, we knew
how important it was to

get across the aims and
aspirations of this company.
The company aims to
attract aspiring authors,
game developers, and more
to develop their careers!
We ensured we ticked all
the boxes for each and
every web page, so visitors
knew exactly what this
organization was all about.

Hudson DISCOVER TOGETHER,

PUblIShlng SOMETHING BETTER
Company
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To publish the
best experiences...

Hudson
1 Publishing
Company

hudsonpublishing.com




To begin with, we will get to know you and your business, whilst introducing you to our team.
We will also get to grips with your project and your goals.

We'll start the project by having a chat about your company to get any information we need.
In this ‘kick-off call’, we will discuss exactly what you need from us. Then, we will do some
research on your company and review your current web content, as well as any existing
content you send us. We will check details and ask for any further information we couldn’t
access prior to the call.

Our Copywriters will take your brief and begin planning the process. For digital content, this
will include keyword research and a plan of action to optimize your content for SEO so you can
climb the SERPs (where necessary). We will also investigate your target audience to ensure the
copy we produce will be compelling and appropriate for your readers.

Our writers will then get to work with producing the first draft of your written content. Once
this has been completed, we carry out a three-stage proofing process within our team to
triple-check that your content is of the highest standard. Then, we will send it to you to see
what you think!

We know how much your brand means to you, so you remain in control throughout this
process. We will take your feedback on board and implement up to three rounds of revisions
with any changes you have requested.



COPYWRITERS
WORK AT A

Based on producing 1,700 words a day.

DAILY RATE OF /&



A message from our
Project Director

The written word can be incredibly powerful, and oftentimes, it can be overlooked.
Our Vocal Team work hard to reach goals for our clients and help them grow their
business through our copywriting services.

- Jill Hudson, Project Director



Con{:an‘f: us

Want to get loud? Get in contact to see
how we can make your business sound
awesome.

Call: (689) 600-6210

Email: holla@vocalabout.com

Visit: vocalabout.com


mailto:holla%40vocalabout.com?subject=
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